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School of Media Arts

Topics in Film and Media Studies
MART 450, Section 01, 3 credits. Prereq: none. Fall 2021
Mondays 1:00pm –assignments due & new material posted

SYLLABUS
Professor: Tobin Addington
Ofﬁce Hours: T 2:00-3:00; W 1:00-2:00
location: McGill 234 or via Zoom (scheduled over email)

Email: tobin.addington@mso.umt.edu
Teaching Assistants: Amelia Liberatore
Emails: amelialiberatore@gmail.com
COURSE OVERVIEW
Topics in Film and Media Studies is an upper division writing course for the
School of Media Arts. This course is designed to encourage critical thinking,
information literacy, and persuasive writing. The career of the 21st century
creative is full of writing –applying for grants or jobs, pitching projects,
writing reports, or pursuing further education, just to name a few.
The course will give you an opportunity to practice the kinds of writing you
will be asked to perform in your ﬁeld. These include treatments and pitches, a
self-assessment of your work and your place in your ﬁeld, and research &
critical analysis. These forms of writing will be useful in everything from
project proposals, job applications, and grant writing, to artist statements
and progress reports. Ideally, this course will tie together all the elements of
the thoughtful, considered writing you’ve done to this point –research, media
literacy, critical thinking, analysis, and self-expression.
In addition to the writing assignments, students will be asked to engage with
a variety of media –including but not limited to video games, ﬁlms, television,
sound work, and design. Rather than paying for a textbook, students will be
required to rent or purchase these items.
Also, we will have a variety of guest speakers in class, working creative
professionals who will make themselves available to answer your questions
and speak to what life is like for 21st century creative.
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OUTCOMES
As the cultural, social, and technological landscape continues to undergo
rapid and dramatic change, it is critical that the student artist develop the
skills necessary to adapt to the realities of the 21st century and navigate the
world in which they live, work, collaborate, and create. At the conclusion of
this course, students should be able to use writing as a means of discovering,
synthesizing, analyzing, and evaluating information, retaining course
material, and using that information and material in order to form and
express coherent thoughts and arguments. In addition they should have an
expanded understanding of the historical relationship between digital
technology and art, and be able to articulate the constantly evolving
environment of creative expression.

THE PROCESS
In this course there will be a total of 4 writing assignments. You will be
responsible for researching the assigned topic and composing your essay. Do
not cut and paste information from websites. Period. (I can almost always
tell...) Your responsibility is to articulate a clear and concise perspective
based on the information you have researched.
WRITING ASSIGNMENTS
Students will complete ﬁve writing assignments in the course, including one
revision. Each assignment will need to be supported by evidence in the form
of outside sources. In some cases, those sources will need to come from peerreviewed journals. These are not summaries, but persuasive arguments. Each
assignment must have a point of view.
A large part of your work as a creative will likely be spent trying to persuade
someone to hire you, buy your work, or give you money to engage in your
creative endeavors. Many times, the method of persuasion will be written (or
at least include a written component).
Each writing assignment is aimed at strengthening your skills in those areas.
And each assignment should be tailored to your particular medium. Game
designers will write a treatment for a game they’d like to make, ﬁlmmakers
will write a treatment for a ﬁlm they hope to have produced, etc.
The assignments need to be complete –with evidence gathered, sources cited
as appropriate (either in the body of the text or through MLA style), point of
view established, and prose clean.
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Students will imagine presenting these to prospective employers, grant
organizations, graduate schools, patrons, etc. Our goal is to approximate realworld conditions as closely as possible.
For the ﬁnal assignment, your Research Paper, students will turn in a draft for
review by the Instructor as well as a peer. Using these notes, students will
then rewrite their Research Paper for their ﬁnal assignment.
1. Self-Assessment Essay (15 points)
2. Adaptation Assignment (15 points)
3. Treatment / Pitch Document (15 points)
4. Research Paper (15 points)
5. Revised Research Paper (20 points)
OTHER ASSIGNMENTS
Students will also be responsible for engaging with a variety of media over
the course of the semester and posting their reactions via video to our
Moodle page.
This participation will be worth 10 points.
In addition, students will attempt to attend guest speaker days with prepared
questions, or at view the recorded session after the fact and write up their
reactions.
This participation will be worth an additional 10 points.
GRADING PROCEDURE
Grades will be based primarily on the student’s ability to:
1. Demonstrate an understanding of the speciﬁc characteristics,
capabilities, and potential impact of the assigned topic.
2. Articulate a clear and concise perspective that includes reinforcing your
point of view with facts and relevant information gathered from your research.
Cutting and pasting or copying word-for-word off the Internet will result in
loss of points, up to a possible zero for the assignment.
(If you're borrowing an idea from someone else, give them credit by citing
your source!)
3. Present organized work including proper and punctual delivery of the
assignment ﬁles. IMPORTANT: Assignments uploaded late but within one
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week of the due date will lose 50% of the assignment grade. Assignments
uploaded more than a week late will not be accepted.

Points will translate into the following letter grade:
A
AB+
B
BC+
C
CD
F

94-100
90-93
86-89
83-85
80-82
76-79
73-75
70-72
60-69
0-59

Other Course Policies
School Statements
• COVID-19 policy: The University of Montana requires masks for every course being held
in a classroom, lab, or studio until otherwise informed.
•

Land Acknowledgement:
The University of Montana acknowledges that we are in the aboriginal territories of the
Salish and Kalispell people. Today, we honor the path they have always shown us in
caring for this place for the generations to come.

•

Inclusion Policies:
The University of Montana values leadership, engagement, diversity, and sustainability,
because our institution is committed to respect, welcome, encourage, and celebrate the
differences among us. As members of the University of Montana community, we aspire
to:
o Respect the dignity and rights of all persons.
o Practice honesty, trustworthiness, and academic integrity.
o Promote justice, learning, individual success, and service.
o Act as good stewards of institutional resources.
o Respect the natural environment.
The College of the Arts and Media at the University of Montana, has chosen to actively
pursue equity and access for all persons. In this charge we will be researching,
planning, and implementing ways in which our culture can be more accessible, inclusive,
equitable, sustainable. It is not enough to be anti-bias in principle without being
equitable in action. We will implement these actions organized by a group of students,
faculty, and staff across the entire College in an ongoing way.

Student Support Resources
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•

Academic Misconduct and the Student Conduct Code:
This Code of Conduct embodies and promotes honesty, integrity, accountability, and duties
associated with citizenship as a student in our community at the University of Montana.
This Code exists to protect the interests of the community and dignity of its members, and
to challenge those behaviors which are not in accordance with our policies. The Code is
available for review online at https://staging.umt.edu/student-affairs/community-standards/
student-code-of-conduct-2021-pdf

•

Accommodations: Students with disabilities may request reasonable modifications by
contacting the DSS office. The University of Montana assures equal access to instruction
through collaboration between students with disabilities, instructors, and Disability
Services for Students (DSS). For more information, please consult http://www.umt.edu/
disability.

•

The Writing and Public Speaking Center provides one-on-one tutoring to students at all
levels and at any time in the writing process. Visit now. Visit often. We’re ready when you
are. www.umt.edu/writingcenter.

•

Mental Health and Wellbeing Policy:
The University of Montana is committed to advancing the mental health and wellbeing of
its students. If you or someone you know is feeling overwhelmed, depressed, and/or in
need of support, services are available. For help, visit https://www.umt.edu/diversity/
resources/mental-health.php

Stay connected:
Please join SVMA social media to stay informed about events and happenings in our
school.
o Instagram: https://www.instagram.com/umt_svma/
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CALENDAR OF ASSIGNMENTS
WEEK 1 – 8/30
Introduce Course and Assign Self-Assessment Essay

WEEK 2

9/6 – NO CLASS – LABOR DAY

WEEK 3 – 9/13
Due – Self-Assessment Essay
Post – Media 1 Video (“Media that Changed My Life”)
WEEK 4 – 9/20
Post – Media 2 Video (try a new-to-you video game)
WEEK 5 – 9/27
Due – Adaptation Assignment
WEEK 6 – 10/4
Post – Media 3 Video (view a new-to-you ﬁlm)
WEEK 7 – 10/11
Prepare Questions – Guest Speaker 1 at 1:00pm
WEEK 8 – 10/18
Due – Treatment / Pitch Document
WEEK 9 – 10/25
Post – Media 4 Video (try a new-to-you series)
WEEK 10 – 11/1
Prepare Questions – Guest Speaker 2 at 1:00pm
WEEK 11 – 11/8
Post – Media 5 Video (digital design)
WEEK 12 – 11/15
Due – Research Paper Draft
WEEK 13 – 11/22
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Prepare Questions –Guest Speaker 3 at 1:00pm
WEEK 14 – 11/29
Post –Media 6 Video (media of student’s choice)
WEEK 15 – 12/6
Due –Research Paper Final Draft
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